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Your dream Casserole

now at an unmissable price!
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SHOP OUR CASTIRON RANGE

" Inspired by tradition and built for
modem kitchens, 2ach of our
casseroles are individually cast from
molten iren for incredible strength and
optimal haat distribution. Plus, they'ra
suitable for all hob types including

L induction and are oven safe to 260°C.

Designed for lasting eatisfaction, all our
casseroles are expertly built fora
lifatima of cooking and sharing
memaorable meals and protected by a
L 2Syearguarantee,

Owrcasti le embodies that magi oment wh

innowation, a perfect blend of old and new. Its double coatad, high-quality enamsl
not only has exceptional heat retention, but slso ensures its beautiful appearance
foryears to come.

ProCook's cookware is like getting
Le Creuset quality at Lidl prices.

Duncan Bell, T3.com Lifestyle Editor
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Replacement knobs:

Cast

Ourhandles are perfected  Robuat lids with Ourreplacement knobs
by ourdesignteam are easy  self-basting dots to lock allow you to style your cast
to hold for extra comfort ineven more favour and iron casserole just the way
and convenience. moisture. woul like it

SHOP CASTIRON RANGE

Reasons to Buy From ProCook
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I have worked on a range of digital projects for
ProCook and Superdry, including website design,
web banners, and email campaigns. Collaborating
closely with marketing and development teams, |
have played a key role in crafting visually engaging
and user-friendly digital experiences.

My contributions have helped enhance customer
engagement, streamline the online shopping
journey, and strengthen brand presence across
digital platforms.
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Stiperdry.

& mens womens
FREE DELIVERY 1N UK, EURGPE & M AMERICA
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outerwear by Superdry

£ practical chat n rpstop fabric with a double
lmyar coliar. ribbad cuffs wih humb hoes.
lrmatring ham. tain frant pockets and
‘ermbroidered Supary shaulder ngos. the jacket

Sliperdry.

haw ntriphe-lnyer 7ip frestering wih i-colour zip
toooles and cooured rmidde zip teeth.

shop mons jackots =
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your chanoe to

b 'l'wo return flights to Sydnuy
» Ten night's accommodation

> Limousine ride to our Sydney Superdry store Gender: Male ®  Female ®
£500 to spend in store with a personal shopper & stylist | ENTERNOW |

men’s windcheators.
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SUPER SKINNY  SKINNT HIGH WAIST ~ BOOT CUT RELAXED

At Superdry, | was responsible for i ‘ r ‘
designing digital emails across 12
international markets, along with web J

banners and pages. This required = mens  womens facebook Ewitter
adapting content for different 1 .
languages while ensuring brand
consistency and visualimpact. My
work played a key role in delivering
engaging, market-specific designs
that enhanced customer experience
and strengthened Superdry’s global
digital presence.

men’s henloy,
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ProCook packagingis designedin-housetoensure that the
brandingis consistently represented. | have workedona
variety of cookware packaging, focusing on sustainability by
reducing plastic usage andwhere possible,incorporating
recycled materials. Thisapproach not only minimises
environmentalimpactbut also supports ourstatusasaB-Corp
certified company, maintaining the functionality, quality, and
strong brand identity of our packaging.
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Throughout the best part of my career, | have
worked in print design, and it has become a true
passion of mine. The tactile nature of print, the
paper textures, and the choice of printing
processes have always fascinated me. There's
somethingincredibly appealing about holding a
freshly printed item, the weight of it in your hands
and the smell of fresh ink that print offers and will
always hold a special place in my work.
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Gifting

At ProCook, part of the design process
revolves around creating engaging and
visually appealing campaigns that
resonate with their audience. These
campaigns are carefully crafted to
showcase new products, seasonal
promotions, and brand initiatives.

Limited time savings,
too good tomiss

right now - and we know you will to
and find your new favourites for less.
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Limited time savings, _ d o q o
leogporiemlss ' I was recently honoured with the 'Colleague of the Period' award for 00 good 59

my creative work on the Sale campaign, where it was recognised o
that | went above and beyond to help achieve the company's best
sales to date. It was incredibly rewarding to see the impact of my
work contribute to the company’s success, and I'm proud to have

beenrecognised for my dedication and creativity.




Campaign.

Summer Campaign

Our Summer campaign draws vibrant
inspiration from David Hockney’s
iconic The Splash, embracing the
bold clarity of pop art and the
sun-drenched cool of a Palm Springs
aesthetic. We wanted the collection
to feel fresh, bright, and effortlessly
playful. From the colour palette to
the composition, the campaign
channels the spirit of retro leisure
while highlighting our contemporary
cookware in bold, graphic form.




| directed the photoshoot with a very specific visual goalin
mind: a flat background that would give the images a clean,

almost screen-printed appearance with a summer aesthetic.

This approach allowed each piece to stand out with clarity,
letting colour and silhouette do the talking. It was about
paring things back, creating a sense of stillness and
composition that echoes the simplicity found in Hockney's
work, while also letting the product take centre stage.

)

We began the process with a detailed test shoot, which helped us
fine-tune key elements such as horizon line, shadow length, and the
placement of each cookware item. This early exploration was crucial
to achieving balance in the final visuals ensuring every prop felt
intentionally placed.
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Refresh your kitchen for less

Out with the ald, in with the fresh. Discover everything you need to feel
inspired, organised and ready for the season,
Now with 1056 off.
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One of the unique challenges in this
campaign was integrating our promotional
items and featured recipes in a way that felt
natural. Every piece had to work both
aesthetically and functionally, not just as part
of the image, but point to the contentand
offers available on our website. Pushing cast
iron during the Summer season presentedits
own challenge, as it’s traditionally
associated with colder weather cooking.

To address this, we focused on lighter,
warm-weatherrecipes that showcased the
versatility of castiron, like summer pastas,
and outdoor friendly one-pan meals, making
it feel relevant and desirable even during

the summer.

SUMMER TOGETHER

Peias TASTES BETTER

Certifiod

Privacy Policy | Customer Support | Email Preferances | Unsubscn

This email was sent to ooecoso@imen.com by ProCook. Please click here if you
wish bscritse, For L ion G how we handle your personal data,
please read cur Privacy Policy
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Refreshyour kitchenfor less




SUMMER
TOGETHER

e
Bl <= jI b
j T3 af:'(v'vv NN N
. ..f, - .| . .JJJ ik I

SUMMER e~ I
TO G E T H E R _ w ol

TASTES BETTER






